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Masalah banjir di Jakarta selalu menjadi topik populer yang diperbincangkan di 
masyarakat. Banjir kerap kali dikaitkan dengan kepemimpinan Gubernur DKI Jakarta 
karena banjir seringkali jadi tolok ukur keberhasilan kinerja Gubernur. Penelitian ini 
membahas mengenai pengaruh terpaan berita banjir di media daring dan media sosial 
terhadap persepsi khalayak tentang Gubernur DKI Jakarta. penelitian ini menggunakan 
Teori Dependensi Efek Komunikasi Massa yang dikemukakan Sandra Ball-Rokeach 
dan Melvin DeFleur. Selain itu, untuk mengukur terpaan berita banjir di media daring 
dan media sosial, peneliti menggunakan lima dimensi, yaitu selektivitas, pemanfaatan, 
kesengajaan, keterlibatan, serta ketahanan terhadap pengaruh. Untuk mengukur 
persepsi khalayak terhadap Gubernur DKI Jakarta, penelitian ini menggunakan 
dimensi faktor struktural dan faktor fungsional. Penelitian ini menggunakan 
pendekatan kuantitatif dengan metode penelitian yang digunakan adalah metode 
survei. Pada penelitian ini, peneliti menggunakan populasi penduduk DKI Jakarta yang 
berusia produktif, yakni 15-64 tahun. Kemudian, penarikan sampel menggunakan 
teknik purposive sampling. Untuk mendapatkan hasil penelitian, peneliti menyebarkan 
kuesioner secara daring dalam bentuk google form kepada 400 responden berusia 15-
64 tahun, yang berdomisili di DKI Jakarta. Adapun domisili dibagi menjadi lima, yaitu 
Jakarta Timur, Jakarta Barat, Jakarta Selatan, Jakarta Utara, dan Jakarta Pusat. Hasil 
penelitian ini menunjukkan bahwa terdapat pengaruh terpaan berita banjir di media 
daring dan media sosial terhadap persepsi khalayak tentang Gubernur DKI Jakarta. 
Selain itu, penelitian ini juga menemukan bahwa media daring lebih berperan dalam 
membentuk persepsi khalayak tentang Gubernur DKI Jakarta. Hal tersebut didukung 
oleh data angka mean pada variabel X1 atau terpaan berita banjir di media daring 
sebesar 3,716 dan termasuk dalam klasifikasi nilai rata-rata tinggi. Sedangkan variabel 
X2 atau terpaan berita banjir di media sosial memperoleh mean sebesar 3,71. Persepsi 
khalayak terhadap Gubernur DKI Jakarta juga termasuk dalam klasifikasi nilai rata-
rata tinggi, yakni sebesar 3,58. 
Kata kunci: terpaan media, media daring, media sosial, persepsi khalayak 
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The problem of flooding in Jakarta has always been a popular topic discussed in the 
community. Floods are often associated with the leadership of the Governor of DKI 
Jakarta because floods are often a benchmark for the success of the governor's 
performance. This study discussed the effect of exposure to flood news in online media 
and social media on audience perception about the Governor of DKI Jakarta. This study 
uses the Dependency Theory of Mass Communication Effects proposed by Sandra 
Ball-Rokeach and Melvin DeFleur. In addition, to measure flood news exposure in 
online media and social media, the researcher used five dimensions, namely selectivity, 
utilization, intentionality, involvement, and resistance to influence. To measure the 
audience's perception about the Governor of DKI Jakarta, this study uses the 
dimensions of structural factors and functional factors. This study uses a quantitative 
approach with the research method used is the survey method. In this study, the 
researcher used the population of DKI Jakarta with productive age, it is around 15-64 
years. Then, sampling using purposive sampling technique. To obtain the results of the 
study, the researcher distributed online questionnaires of a google form to 400 
respondents aged 15-64 years, who live in DKI Jakarta. The domicile is divided into 
five, namely East Jakarta, West Jakarta, South Jakarta, North Jakarta, and Central 
Jakarta. The results of this study indicate that there is an influence of flood news 
exposure in online media and social media on audience perceptions about the Governor 
of DKI Jakarta. In addition, this study also found that online media plays more role in 
shaping audience perceptions about the Governor of DKI Jakarta. This is supported by 
the mean data on the X1 variable or the flood news exposure in online media which is 
3,716 and is included in the classification of the high average value. While the X2 
variable or flood news exposure on social media obtained a mean of 3.71. Audience 
perception about the Governor of DKI Jakarta is also included in the classification of 
the high average score, which is 3.58. 
Keywords: media exposure, online media, social media, audience perception
